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5 Ways to Rebrand and Redefine your 
Forms Program 
The 21st century is new, fast, and exciting; iPods, iPhones, cars that can talk, 
virtual homes, thumbprint login, voice recognition, touch screen, the list goes on 
and on. It is hard to name one thing that hasn't gotten faster and more 
exhilarating. And in the last 20 years technology has taken everything by storm, 
but where do we fit in? 
It is time to move up in the world. It is time to Rebrand and Redefine. 
1. Elevator Speech 
Establish a real worldview of what a Forms' professional does. Our industry 
needs a 30-second commercial. This is also called the elevator speech. We 
should be able tell them the short and sweet and memorable story about what 
you do and why it is important. "If people have a clear, consistent idea about 
what you stand for, they let you rent a space in their heads.. .and will need to 
have an image in their mind of what you are, and what you can do for them, 
before this space can be let. " 
2. Adaptation 
We have to be willing to say yes to our customer's request for more. 
New Government requirements, company mergers, new contracts, and 
organizational or functional changes; all things that companies are going through 
everyday. 
3. Competition 
In order to stay competitive and offer a service that is attractive and still 
accommodate the needs of our customers, we need to move forward. Evolve 
even. We have to continue to modernize and develop our industry and 
ourselves. 
4. Become Part of the Solution 
In addition to selling there is developing customer relationships in this item. You 
want the customer to think of you when they have a business process to resolve. 
And sometimes the solution may not involve a form - like in Miracle on 34th St. 
when the Macy's Santa recommends buying something at Gimble's when the 
product isn't offered at Macy's. 
5.Spectacular Results 
When your customers think of you first, you have succeeded in Rebranding and 
Redefining. When you're phone won't stop ringing you will have succeeded. 
When you are called into conferences and meetings because you are the source 
of information needed, you have succeeded. When people know what you do as 
well as you know what you do, you have succeeded. And the results will 
continue to be Spectacular! 
- Caroline Jackson - Koniodo Design 
Justiss Boyer. Forms Management United Space Alliance 
Challenge for the Future. Monday May 7'', 2007 3:00pm - 5:30pm
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